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With the rapid development of Chinese Economy, the main target of enterprises 
is changing from simply pursuing profit to emphasizing corporate social responsibility. 
At the same time, society is paying more attention to corporate social responsibility 
and the international certification including SA8000 is impacting the globalization of 
the enterprises In this situation, however, there are still a lot of cases of violation of 
corporate social responsibility. So it is right time to find the solution to this problem 
as how to fulfill the social responsibility in order to eliminate the negative impact 
during corporate development. It is necessary for the enterprises to integrate corporate 
social responsibility into management system as an important factor. Corporate 
competitiveness can be improved through the value chain management based on the 
corporate social responsibility. 
Based on the above, this paper adopts literature research method and studies the 
theories related to corporate social responsibility, Enterprise sustainable development 
and stakeholders. On the basis of elaborating correlation between these theories, this 
paper analyses the feasibility of integrating corporate social responsibility into value 
chain management. For the sake of designing the value chain management framework 
guided by corporate social responsibility which aims at balancing stakeholder 
interests, this paper utilizes the Shank mode framework of strategic cost management. 
To check the feasibility of the value chain management, this paper adopts case 
research method and elaborate how to use the value chain management with a 
domestic catering enterprise H company as the research object. The main objective of 
this paper is to illustrate the enterprises could enhance the core competitiveness and 
better perform the social responsibility by using the value chain management with 
corporate social responsibility integrated. 
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国 2012 年前十个月共计发布了 1337 份社会责任报告，相比于 2011 年同期增加













































































































































Degree papers are in the “Xiamen University Electronic Theses and Dissertations Database”. Full
texts are available in the following ways: 
1. If your library is a CALIS member libraries, please log on http://etd.calis.edu.cn/ and submit
requests online, or consult the interlibrary loan department in your library. 
2. For users of non-CALIS member libraries, please mail to etd@xmu.edu.cn for delivery details.
厦
门
大
学
博
硕
士
论
文
摘
要
库
